
Art institute 
International 
of Minnesota

2007

Schiller university
Strasbourg, France
(Via art institute)

2008

Earned bachelors 
degree for
Advertising. 

2010

Awarded best
of show in 
Advertising.

Awarded dean’s 
list 2007-10

2009Art direction & design:
senthor creative
(stillwater, MN)

Art director:
senthor creative

(Minneapolis, MN)

2011

art director:
Studio G at

General Mills

Creative director:
Studio G at

General Mills

Independent
Creative director

various

2013

2010 2014-
Present

 

Krissajane.com     Krissa@krissajane.com     651. 247. 0623.

creative direction

STORYTELLING AND ARTISTIC SOLUTIONS. 
STRATEGIC AND CRITICAL THINKING. 

360° INTEGRATION.

 

Masteries

 creative direction
concept development 

integrated campaign planning 
multi-media campaign execution

brand identity,  content strategy 
art direction, copywriting/editing

product development,  web & app IA/ux,
talent direction & creative team management  

weapons of Choice

 Adobe Creative Suite (All)  |  final cut pro | HTML | css3 | 
javascript |  windows |  garage band  

I BELIEVE IN STRATEGY, STORYTELLING & ART 

MY GOAL AS A CREATIVE DIRECTOR IF TO ASSURE THAT AN IDEA CAN LIVE AND BREATHE 
IN THE WORLD INDEPENDENTLY AND PRODUCE LASTING RESULTS BOTH FOR MY CLIENT 

AND INDUSTRY. 

I STRIVE TO HARNESS AND TEACH CONCEPTUAL AND AESTHETIC EXCELLENCE, EFFICIENCY, DIVERSI-
FIED AND SUSTAINABLE SKILL-SETS, KNOCK-YOUR-SOCKS-OFF STORYTELLING AND MEANINGFUL COLLAB-

ORATION THAT WILL CHANGE INDUSTRY STANDARDS AND BEST PRACTICES. 

ABSORBING, EVALUATING, REASONING, GATHERING, THINKING AND COMMUNICATING, UNTIL ALL OF THE HOWS AND 
WHYS ARE ANSWERED, COULD DRIVE ANYONE MAD BUT THERE'S NOTHING I’D RATHER DO.

J A N E


